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This PowerPoint 2007 template produces a 36”x60” 
professional  poster. It will save you valuable time placing 
titles, subtitles, text, and graphics.  
 
Use it to create your presentation. Then send it to 
PosterPresentations.com for premium quality, same day 
affordable printing. 
 
We provide a series of online tutorials that will guide you 
through the poster design process and answer your poster 
production questions.  
 
View our online tutorials at: 
 http://bit.ly/Poster_creation_help  
(copy and paste the link into your web browser). 
 
For assistance and to order your printed poster call 
PosterPresentations.comat 1.866.649.3004 
 
 

Object Placeholders 
 

Use the placeholders provided below to add new elements 
to your poster: Drag a placeholder onto the poster area, 
size it, and click it to edit. 
 
Section Header placeholder 
Use section headers to separate topics or concepts within 
your presentation.  
 
 
 
 
Text placeholder 
Move this preformatted text placeholder to the poster to 
add a new body of text. 
 
 
 
 
Picture placeholder 
Move this graphic placeholder onto your poster, size it 
first, and then click it to add a picture to the poster. 
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QUICK TIPS 
(--THIS SECTION DOES NOT PRINT--) 

This PowerPoint template requires basic PowerPoint 
(version 2007 or newer) skills. Below is a list of commonly 
asked questions specific to this template.  
If you are using an older version of PowerPoint some 
template features may not work properly. 
 

Using the template 
Verifying the quality of your graphics 
Go to the VIEW menu and click on ZOOM to set your 
preferred magnification. This template is at 50% the size 
of the final poster. All text and graphics will be printed at 
200% their size. To see what your poster will look like 
when printed, set the zoom to 200% and evaluate the 
quality of all your graphics before you submit your poster 
for printing. 
 
Using the placeholders 
To add text to this template click inside a placeholder and 
type in or paste your text. To move a placeholder, click on 
it once (to select it), place your cursor on its frame and 
your cursor will change to this symbol:         Then, click 
once and drag it to its new location where you can resize 
it as needed. Additional placeholders can be found on the 
left side of this template. 
 
Modifying the layout 
This template has four 
different column layouts.  
Right-click your mouse 
on the background and  
click on “Layout” to see  
the layout options. 
The columns in the provided layouts are fixed and cannot 
be moved but advanced users can modify any layout by 
going to VIEW and then SLIDE MASTER. 
 
Importing text and graphics from external sources 
TEXT: Paste or type your text into a pre-existing 
placeholder or drag in a new placeholder from the left 
side of the template. Move it anywhere as needed. 
PHOTOS: Drag in a picture placeholder, size it first, click 
in it and insert a photo from the menu. 
TABLES: You can copy and paste a table from an external 
document onto this poster template. To make the text fit 
better in the cells of an imported table, right-click on the 
table, click FORMAT SHAPE  then click on TEXT BOX and 
change the INTERNAL MARGIN values to 0.25 
 
Modifying the color scheme 
To change the color scheme of this template go to the 
“Design” menu and click on “Colors”. You can choose from 
the provide color combinations or you can create your 
own. 
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Serving up change? CSR as a tool for social change - the UNESCO-WTA partnership 

How does the UNESCO-WTA partnership 
represent CSR as a tool for social change? 
1.) What are the ideological underpinnings 
of CSR within this partnership?  
2.) How does each organization represent 
gender equality ?  
3.) Does the focus on gender overlook other 
factors of marginalization? (e.g. race, 
class, sexuality etc.) 
4.) What kind of knowledge is (re)produced 
by the Promoters of Gender Equality 
program? 
5.) How do discourses of business affect 
development initiatives? 

 

Research	  Ques5ons	  

Courtney	  Szto,	  BHK.,	  MSc.	  
Department	  of	  Exercise	  Sciences,	  University	  Toronto,	  Toronto,	  Ontario	  

Background	    
• Equality is viewed as women being equal 
with men 
• Western feminism set as the benchmark 
for all women 
 
 

 

Theory	  &	  Methods	  

Summary	  of	  Analysis	   Recommenda5ons	  
1.) Adopt public sociology perspective - 
combine academic theory with the 
activation prowess of big business. 
2.) Change language of equality to equity. 
3.) Reconceptualize gender and gender 
equality to include other factors of 
oppression (e.g. race, class, sexuality, able-
ness). 
4.) WTA should fight for the last match at 
Grand Slam tournaments. 
5.) Incorporate panel discussions before 
select WTA tournaments with PGEs to 
discuss issues in sport. 
6.) Promote global equity in local contexts 
rather than global gender equality. 
7.) Better accountability from all partners. 

 

 
 
 
 

Created in 2006, this ‘landmark’ 
partnership between UNESCO and the 
Women’s Tennis Association (WTA) set out 
to “raise awareness of gender equality 
issues and advance opportunities for 
women’s leadership in all spheres of 
society” (UNESCO, 2006).  
Promoter of Gender Equality (PGE) player 
program: Venus Williams, Zheng Jie, Vera 
Zvonareva, Tatiana Golovin 
 
 
 
 

 

Programs	  Supported	  
Liberia - women’s only night school in 
Monrovia 
Cameroon - foster successful female 
politicians,businesswomen, and athletes. 
Jordan - educate women about their legal 
rights 
Dominican Republic - advocate for 
women’s political involvement 
China - Increase the number of rural women 
involved in political decision-making. 

Theoretical frameworks applied: 
Postcolonial Feminism and Orientalism 

Methodology: Intersectionality 

Method: Discourse analysis of Project 
Implementation Plans (provided by the 
WTA Tour), UNESCO/WTA press releases, 
media articles. 

“Our goal is to let women and girls throughout 
the world know that there are no glass ceilings 
and…to support programs that provide real 
opportunities for women to succeed in 
whatever they set their minds to.” - Venus 
Williams 

“When 
countries 
extend an 

invitation to 
the [WTA]…

they are 
implicitly 

associating 
themselves 

with its 
values.” Larry 
Scott, Former 

CEO, WTA. 

 

“We know tennis players are great role models, 
inspirational figures for many women around the 
world.” Stacey Allaster, CEO, WTA. 

“As the world’s leading sport for women, we have a 
responsibility to do everything we can to help break 
down barriers to success for women.” - Venus Williams 

“It’s about what Billie 
started, that women are 
strong and confident, 
and deserve to be 
equal.  As we go to 
other parts of the world, 
where appreciation for 
women is not the same, 
it’s pretty energizing.” - 
Stacey Allaster, CEO, 
WTA. 

• Third-wave feminist projects reproduce 
capitalist system and gender inequities 
• Gender mainstreaming fails to de-centre 
men’s interests and privileges 
• Increased opportunities are thought to 
create a level playing field 
• Business thinking infiltrates development 
practices 
• Assumes: community support is easily 
attainable, empowered women will foster 
gender equality, more women in positions 
of power will bring gender issues to the 
forefront 
• Gender understood as THE axis of 
discrimination 
• Cannibalism of human rights (gender 
equality over religious freedom) 

 


