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BACKGROWND RESULTS

Past research in intercollegiate sports connects heteronormativity (ie., Frequency and Type of Significant Other Mentioned in Online Coaching Biographies
societal and/or institutional assumption that heterosexuality is the norm)

and heterosexism (i.e., prejudicial and discriminatory practices and beliefs
toward any non-heterosexual identities and relationships) to the creation of
privilege for the dominant group (Eng, 2008; Griffin, 1998; Krane, 1997;
Krane & Barber, 2005). Sport media scholars contend that coverage and
framing of athletes and coaches present females in heteronormative ways in
print (Fink & Kensicki, 2002; Kane & Buysse, 2005), broadcast (Billings,
Halone & Denham, 2002) and new media (Jones, 2006; Maxwell, 2008). To
date, research examining heteronormativity and heterosexism on university-
sponsored athletics websites is scarce. Online biographies are a universal
component of intercollegiate athletic websites and provide the public with an
accessible “up close and personal” source of information about coaches and
teams. Online biographies of NCAA Intercollegiate Head Coaches of the Big
Ten Conference (N = 226) were examined for patterns of textual
representations of dominant ideologies documented in sport media
research—specifically heteronormativity and heterosexism.

PURRODSEOH HEHSEBIDY

The purpose of the pilot study was to explore a new media source to
determine what, if any, heteronormative trends exist in online biographies of
D-I head coaches. Three research questions guided the study:

1) Do examples of heteronormativity exist in online coaching biographies?

2) What is the relationship between heteronormative information and the sex D I S C U S S I O N & I M P L I C ATI O N S
of the head coach?

3) Does new media, specifically intercollegiate athletic websites, challenge or
reproduce dominant ideologies regarding sex (i.e., males, females) and
sexual orientation? was
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